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Healthcare companies can come across as a bit 
sterile, which is great when they’re talking about 
about the cleanliness of  the equipment, but not so 
great when communicating with patients.

The main goal of Social Media Marketing is to 
build relationships with your ideal audience 

and drive traffic back to your website.

Give Your 
Organization a Voice

Educate 
Your Audience

Social media is a great way to spread the word about 
public health issues. You want to limit self-promotional 
posts and instead focus on ways that you can help 
your audience.

Americans spend more time online than we do 
sleeping each day. It’s kind of  a no brainer, then, 
that advertising online is a good way to reach 
your audience. 

The sky is the limit here - video tutorials for how to 
use at-home healthcare monitoring devices, product 
demos for equipment that you’re selling to hospitals 
and infographics with tips and fitness exercise.

Advertise 
Your Organization

Give Your Audience 
Great Content

Social Media



Statistics
on How Social Media has Impacted 

the Health Care Industry 

70%

of Internet users said they looked for 
health information online in the past year. 

(source: http://www.pewinternet.org/fact-sheets/health-fact-sheet/)

72%

of all hospitals in the U.S. participate in social media.
(source: Demi & Cooper Advertising and DC Interactive Group)

26%

of doctors say social media improves the 
quality of care delivered to patients.

(source: Demi & Cooper Advertising and DC Interactive Group)

60%

The numbers make the story clear:
Hospitals, physicians, and other healthcare professionals can reach more patients by becoming engaged in social media.

of patients went to their doctor or other healthcare
 professional for answers to a serious health issue.

 
(source: http://www.pewinternet.org/fact-sheets/health-fact-sheet/)



of  health care professionals use social media 
for professional networking.

of  consumers say that information found via social 
media affects the way they deal with their health.

More than

40%

31%



Experts
Share related content in your industry. 
Become the #1 Hub for information to 
solve your audience’s pain points.

Educate
Teach your audience how to address 
and overcome their pain points by 
sharing your own blogs and videos.

Engage 

Participate in (RTM) Real-Time-
Marketing conversations. 
Ask questions and be social.

Entertain
Share visual and  creative 
content  that shows your 
human side.

 4-E Rule 
Of Post Engagement

The



Blogs

Blogs are one of the easiest ways 
to connect with your customers 
and prospects and keep them 
engaged with your business.
 
They are intimately connected to social networks and can be accurately 
described as the most important social media tool available. Blogging sites 
afford patients with the opportunity to express opinions and share “patient 
experiences.” These often provide patients with a great source of  information 
about a particular physician, hospital or procedure.

WHAT 
TO POST

WHEN 
TO POST 

HOW 
OFTEN

You can use your blog posts to answer 
questions, introduce new products and talk 
about the people behind the business.

The best publishing time is Monday at 11 a.m.

Publish a new blog post at least once a week. 
Be consistent and publish on the same day.



Facebook

Facebook is known as the 
“Humanizer.” In athletic terms, 
this platform is known as the lead 
scorer, aka the top-visited platform!
Facebook will help with the Doctor to Patient relationship. It helps humanize 
your brand and will help a patient relate to your style of  practice. Although 
you may notice Facebook posts are less frequent, they are more valuable 
and personal. And unlike Twitter, you have as many characters as your little 
heart desires to share your life story, so have at it!

Be real! Connect with your fans by creating a 
visual story through quotes, graphics, links and 
much more. 

The best time to post on Facebook is between 
1 to 4 p.m. late into the week and on weekends.

Post 1 to 2 times per day to build rapport.

WHAT 
TO POST

WHEN 
TO POST 

HOW 
OFTEN



Twitter

As Hubspot would say, Twitter is the 
buzz generator. Information spreads 
like wildfire on this platform.
Twitter gives you a platform to publish information quickly and link up to 
other health care professionals. “Tweet” a health tip of  the day, curate 
content from your peers and why not link it to your latest blog post! Twitter 
is all about being informal and clever!

Write short form content that drives people 
back to long for content on your website. 
Share content from others that your personas 
would enjoy. Use photos and videos to 
standout and hashtags to be searchable. 

Every hour but the best times are between 
12 to 3 p.m. during the workweek. The key is to 
push the message multiple times a day.

Post 4+ times per day, some post every hour 
to really draw and audience in.

WHAT 
TO POST

WHEN 
TO POST 

HOW 
OFTEN



Linkedin

Trade in those sneakers for a pair 
of dress shoes because now we’re 
talking LinkedIn, the professional 
networking platform.
LinkedIn is formal; businesses may have fewer connections, but they often 
find the content is richer. LinkedIn is reserved for sharing industry and 
business focused content to engage networking and professional-related 
conversations. Social tools such as LinkedIn can give your audience that 
glimpse into who you are, what your business is about, and they can hear 
from others why they should do business with you.

Formal and informative content is key! 
Spark intellectual conversations through blogs 
and interesting articles.

The best time to post on LinkedIn is midweek 
from 5 to 6 p.m.

Post 3 to 7 times per week to showcase your 
expertise.

WHAT 
TO POST

WHEN 
TO POST 

HOW 
OFTEN



Pinterest

Pinterest allows users to visually 
share and discover new interests 
by posting images or videos to 
Pinterest boards.
Pinterest allows you to organize your content to easy to view “boards and pins.” 
Organize tips by condition or by area of  focus. Every business has hopped on 
Facebook and Twitter, but some are floating in the deep blue waters of  Pinterest. 

Users can either upload images from their 
computer or pin things they find on the web 
using the Pinterest bookmarklet.

The best time to post on Pinterest is Saturday 
and later in the evening. 

Post 1 to 2 times per day to build rapport.

WHAT 
TO POST

WHEN 
TO POST 

HOW 
OFTEN



YouTube

YouTube is a free video 
sharing website. You can 
create and upload your own 
videos to share.
You can use YouTube to share how-to’s, answer frequently asked questions, 
showcase interviews, walk-throughs, and vir tual tours. These are great ways 
to capture a potential customer’s attention.

A welcome video by a doctor engages prospective 
patients and ‘humanizes’ an otherwise ‘clinical’ 
perception. Virtual tours are a popular way for 
patients to ‘meet’ the people and see what’s ahead.

The best days to post a video on YouTube is on 
Thursday or Friday early in the evening.

Upload a new video once a week or once a month 
(whatever you’re capable of) and stick to it regularly.

WHAT 
TO POST

WHEN 
TO POST 

HOW 
OFTEN



Love your customers, 
hug your haters.

The first modern book on customer service.

Hug Your Haters will make you money, save you money 
and completely change the way you look at customers.

By Jay Baer

1/3
of haters are satisfied with 

phone call or email responses

92%
of people use social media if 
they are going to complain.

of American consumers trust 
online reviews as much as personal 

recommendations.

80%

39%
of social media compainers expect a response 

in an hour yet a response by businesses 
(when they respond at all) is five hours.



Directories

Yext
Tap Into the 
Power of Location.

Your biggest offline resource 
is also your biggest online 
opportunity: your locations.

These apps help users claim and update their 
information in an aggregated tool that filters in leads, 
reviews and updates into 1 portal vs. 300+. 

Synup
Make Local 
Marketing Easier.

Used by 30K+ businesses everyday 
to manage their marketing and 
communication efforts.



Podcasts

Talk it out with podcasts. 
Not everyone has the time to 
wade through medical journals 
or scholarly reports.
Podcasts allow you to showcase your knowledge, answer general medical 
questions and focus on concerns that your target audience wants to learn 
more about. Podcasts are also a great way to break down complicated 
information so that anyone can understand it, a move that could make tired 
and worried minds very grateful.

If  you are selling products or services, podcasts 
can be a way for you to show that you know what 
you’re doing. You can talk about the industry or 
about the application of your products.

Pick a time and be friendly to most timezones. 
Whatever time you choose that works for your 
audience, make sure it works for you, too!

Determining how often you publish your 
podcast is dependent upon your content. 

WHAT 
TO POST

WHEN 
TO POST 

HOW 
OFTEN



1.

The Healthcare Industry 
Can No Longer 
Ignore Social Media
Today more than ever, people look to 
online sources for medical help before 
even contacting a doctor or other professional 
source. This is where social media comes in, and 
here’s why it can no longer be ignored!

It shows your passion for your community. 
Getting involved on social media is going to give you the opportunity 
to show just how much you care about your community and the people 
that live in it. 

People trust peer recommendations. 
When consumers are looking into investing in something new, no matter 
what it is, the first people that they will look to for advice are their peers.

Low cost marketing. 
The greatest perk of  social media marketing is that it won’t cost 
that much to get started and maintain.

2.

3.



No matter which 
industry segment your 
healthcare organization 

is in, you have 
something  unique  to 
offer your audience. 

When it comes down to it, this is what will get you 
shares, likes, retweets and favorites.

www.NOWMarketingGroup.com | 877-380-6698

Social media gives you the chance to share your knowledge, share your passion, 
share your services, interact with community members, and broaden your reach. In 

an industry that can seem so impersonal and dull, be the brand that stands out.


